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An impression of Chani in the Dune
movie; drawing by AT.
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3 » have seen seven key propositions with respect (0 economi

parratives:
1. Epidemics can be fast or slow, big or small. The timetable and
magnitude of epidemics can vary widely.

2. Important economic narratives may comprise a very small percoys
age of popular talk. Narratives may be rarely heard and still
economically important.

3. Narrative constellations have more impact than any oe y, AMmativg
Constellations matter.
4. The economic impact of narratives may change through titme,
Changing details matter as narratives evolve over time, ;
5. Truth is not enough to stop false narratives. Truth Matters, by .
ifit s in-your-face obvious. Only
6. Contagion of economic narratives builds on opportunifjeg .
repetition. Reinforcement matters.
7. Economic narratives thrive on human interest, identity, g, d

tism. Human interest, identity, and patriotism matte,.
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) PRINCETON " Ill

“What causes the recurrent bubbles and busts in financial markets
that create so much disruption in our lives? Economists have explored
all sorts of possible causes, from subtle changes in monetary
policy to the solar sunspot cycle. In this fascinating book, Robert
Shiller argues that what really matters is a good story. Narrative
economics, he argues, can explain what statistics miss, and shows
how viral shifts in economic thinking resemble real epidemics.”

—JOHN QUIGGIN, author of Economics in Two Lessons

“Ambitious and absorbing, Narrative Economics takes seriously
the possibility that stories may have an economic life of their own,

spreading through communities like epidemics, and it makes an
extremely compelling case that studying such stories is important
The book is also a joy to read—lively, engaging, and accessible.“'

—RAJIV SETHI, Barnard College, Columbia University

ISBN-13: 978-0-K91-18

I i

press.princeton,edu 0691"182292
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Pe,ennial Economic Narratives
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IOAKEIMIDIS

Jewellery

Web: www.ioakeimidis.con

Instagram: ioakeimidis_collection
Etsy.com: etsy.com/shop/loakeimidislewelry

E-mail: info@ioakeimidis.com
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