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“What causes the recurrent bubbles and busts in financial markets
that create so much disruption in our lives? Economists have explored
all sorts of possible causes, from subtle changes in monetary
policy to the solar sunspot cycle. In this fascinating book, Robert
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economics, he argues, can explain what statistics miss, and shows
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“Ambitious and absorbing, Narrative Economics takes seriously
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IOAKEIMIDIS

Jewellery

Web: www.ioakeimidis.con

Instagram: ioakeimidis_collection
Etsy.com: etsy.com/shop/loakeimidislewelry

E-mail: info@ioakeimidis.com
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